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Digital TV market in Europe T 2004 to 2008

Digital TV attracted more than 24 million new homes in 2008
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Digitalization of TV households in Europe

Digitalization is set as a key objective for Europe

A but digital penetration is still limited
A in particular in the Eastern European markets
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A 50% of all TV homes in Europe are
now digital

A Digital gap between Western and
Eastern Europe: 58% versus 22% of
TV homes are digital

A Switch-over to digital will enrich the
consumer 6s TV expefi

A Digitalization creates new business
opportunities for TV channel
operators:

More bandwidth becomes available
Reduction in distribution costs

Launch of thematic/regional channels
Launch of new applications/services
Geographic expansion/emerging markets 4
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Status of digital TV today i TV channels

Growth of Digital TV homes and TV Channels in Western Europe
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Strong growth in digital TV homes - builds opportunities for new digital channels in Europe

Source: TV Channels: Euroconsult. SES-ASTRA Satellite Monitor until YE 2008, SES-ASTRA estimates



Status of digital TV today 1T TV revenues

Growth of Digital TV channels and TV revenues in Western Europe
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Growth in digital TV channels - fosters growth in revenues

Source: TV Channels: Euroconsult. TV revenues: Screen Digest. TV Advertising share allocated to digital according to digital Household penetration
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Challenges and opportunities of digitization

More revenues due to digitalization i but what is the problem?

Challenges Opportunities
A Audience fragmentation A Diversifications
A Increased cost to maintain market share A Lower technical distribution cost

A Limited technical reach until analogue switch-off A Satellite (to complement)
A New entrants increase competition A Brand loyalty and cross-selling

A Increasing number of platforms and technologies A More means to catch eye-balls

E DVB-S, DTT, DVB-C, DVB-H, DSL/FTTH... E at home, on-the-move, on demand...

A Increasing number of formats and standards A The right format for the right application
E HD, IPTV,DVB-H, 3Dé E Premium quality for premium content

A Decreasing attention - multi-screen usage A Interactivity and interaction of audiences

Shaping the digital TV experience - key to win eye-balls and maximize revenues
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How Digital TV will develop further T plus choice
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Number of digital channels is continuously growing i driven by new entrants and diversificaion

Sources:  Historic TV viewing time in Europe: One Television Year in the World, Médiametrie 2009
Outlook on future TV viewing Time: Television 2020, Idate 2009 10
TV Revenues and ARPU: Screen Digest TV, October 2009



How Digital TV develop further 7 plus quality

Key quality trends i Better picture and sound quality

A Larger screens

A Home cinema devices 3} )
A HD as standard

A 3D TV in development

Linear TV is going to enhance its value proposition and differentiators to keep and build audiences



How Digital TV develop further i plus services

Key convergence trends i more services & use value ,
Ve . ( b4
A Hybrid receivers and iTV-Sets with multi tuner option \ G MYVIdeO*'_
A Extended PVR and catch-up TV options YOU TUbe f

A Interactive and transactional TV

A Movie downloads and VOD iig Myspace

A User generated content

A TV community building
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Hybrid TV with user generated content, VOD and Catch-up-TV will add to the consumer experience




How Digital TV will develop further i plus Engagement

TV & Entertainment brands will leverage community building and social networks to grow TV audience
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