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July 17/07: EU backs standard for mobile Broadcast TV 

ïDVB-H

ÅTelecoms Commissioner Viviane Reding has called on Member 
States to roll out services using the DVB-H standard "as quickly 
as possible" 

ÅThe European Union is keen to make sure the Europe remains 
competitive in a market it believes could be worth 20bn euros by 
2011
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Convergence drives Mobile TV experience
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Attention economics

Rapid audience growth

Direct and indirect income streams

Free to air paid by Advertising

Catch-up/PPV by Subscription

Broadcaster/Operator collaboration

Device/Accessory availability

New Business Processes & Formats

U.C.G. friendly


