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Overview of KDDI

ÂKDDI ïJapanese major telecommunication operator and ICT 
service provider

¸mobile: 30.8 million subscribers

¸ fixed: 5.3 million subscribers, including

ÅFTTH ï1.1 M

ÅADSL ï1.2 M

ÅCable television ï722 k

(as of September 2009)

ÂServices (exemplified)

¸Voice (including VoIP)

¸Broadband Internet (1 Gbps FTTH, ADSL, 2.4 Mbps mobile EV-DO)

¸Multimedia (Linear TV, VOD, w/DVR,
video and music store for mobile,
mobile DTV, etc.)

Todayôs Topic

2



Trends on subscription -based television services

ÂJapanese still tends to view the free-to-air television 
programs.

Needs to be increased.
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Motivations of development of the platform

ÂAs an operator providing television services:

ţo change the current incline to the off -the-air television 
into subscription-based television services.

ÂService comparison (Japan):

¸Non-subscription-based TV: 8 channels in Tokyo and its 
vicinity for free (Needs to pay for public broadcasting 
service (NHK)).

¸Subscription -based TV : up to hundreds channels for 
approx. $40 per month, and VOD for approx. $3 per view.

¸There should be potentially a number of valuable programs.

¸There should be possibility to provide value -added services.
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